
Lowe's Product Title
The Lowe's Product Title is the official name given to a product. It serves as a key identifier, and helps customers quickly understand

what a product is. A well-crafted product title is concise yet informative, uses relevant keywords for searchability, and boosts search rankings.

This document outlines how to prepare your product data to match with Lowe’s best practices.

How Data Pulls Into The Title:
Product titles are created on Lowes.com using two attributes -- “Brand” and “Product Title”.

If your product has a brand, the name will always come first--Do not enter the brand into the product description field, or it will show up twice

Product Title Formatting:

   1.      Using the "Lowe's Title Formulas by Cat." tab, select the category of the item you'll be listing. For this example, we'll use "Accent Cabinets"

   2.      Next, in the product title field, enter all of the specifications of your product in the order listed in the guide

Example:

Category Name F2 F3 F4 F5 F6 F7

Accent Cabinets Width "W" Number of Doors "-Door" Manufacturer Color/Finish "Accent Cabinet"

Although not required, for optimal product search capabilities on the Lowes.com website and SEO, Lowe’s recommends formatting your product 

titles based on this document.

Brand Product Title



Product Title:

31.5-in W 2-Door White Accent Cabinet

Where the Attributes Are Stored:
All product attributes will live inside Mirakl. Here’s an example of a product’s attributes in Mirakl:



How to Avoid Product Validation Errors:
1.       Do not enter the Brand as part of the Product Title; this will lead to duplication of Brand names in the displayed Product Title.

2.       Product Titles have a maximum character length of 250.

3.       The following characters cannot be used: ^[^\n~!@$^&*_?""|""{}<>\"®™©%,\r]*$




